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Abstract

The purposes of this research were to analyze the application features in soil resource management
that affect user satisfaction in Muang District, Rayong. A sample of 370 people was explorede in Muang
District, Rayong Province by using the Cano model method for features analysis and collecting data from
questionnaires. As a result of this research found that no group of features can attract users. There are 19
features that users are satisfied with, including colors, images, symbols, ease of application installation, tools
showing the current location and soil map etc. In addition, a group of features should be available in the
application for users, there are 5 features such as increasing the size - reducing the font to make it clearer,
topography map, the soil map is 1:25,000, and value of produce etc. There are 15 features that agriculturists

are satisfied with, but there are not available on the application, such as notifications, soil suitability for

planting, and fertilizer instructions etc.

Keywords : Features, applications in soil resource management, Rayong Province
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