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Abstract

The objective of this research paper focuses on levels of perception of social
media for personnel's internal Department of International Trade Promotion, Ministry
of Commerce. The data have been collected from 222 personnel's internal
department as research samples by questionnaire, analyzed and statistical
interpreted in frequency, percentage, mean and Standard Deviation.

The research result found that 1. Most of them are females, aged between
31-40 years, bachelor degree and bureaucrat, average monthly income more than
15,000 baht, single, Duration of service in department 6-10 years. 2. According to the
levels of information perception, it stated that the high levels in overall, When
considered in each aspect, it is the highest one has been found in information quality
and the high one has been found in system quality and information of the
Department of International Trade Promotion, Ministry of Commerce, and the
moderate one has been found in frequency of received information and interaction,
respectively.

Key word; perception, social media, internal department
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